ANNUAL INDEX OF ARTICLES 2009 


Rough Notes 
on aa 


Me ee 


$12 MILLION FIRM 


e OF EMPLOYEES INE & RISK 


u 
MENT NEEDS 


ARTIC te) 
ALTERNATIVE MARKETS 


Captive Insurance Companies Association (CICA) Special Section 
RRG defeated by state economic power 

Despite victories in court, AD-RRG was defeated by California's deeper pockets Michael J. Moody, MBA, ARM February 
Single parent captives: Still viable? 

Soft market brings on strategic reviews Michael J. Moody, MBA, ARM February 
SIGs in peril? 

New York's actions to rescue failing self-insurance groups could imperil healthy ones Michael J. Moody, MBA, ARM April 
Vermont Captive Insurance Association (VCIA) Special Section Michael J. Moody, MBA, ARM July 
Agency partners: CRI 

Captive Resources helps middle market agents access the alternative market Michael J. Moody, MBA, ARM August 
South Carolina gears up 

State moves into premier position Michael J. Moody, MBA, ARM August 
Subrogation for captives 

An untapped revenue source Michael J. Moody, MBA, ARM September 
Alternative market update 

ART markets have suffered from financial crisis, but growth will return Michael J. Moody, MBA, ARM September 
RRG growth continues in soft market 

A good alternative for smaller niches Michael J. Moody, MBA, ARM October 
Weather risk management 

The market is capitalized for the big one; but then what? Michael J. Moody, MBA, ARM November 
Choosing a domicile 

Onshore or offshore jurisdictions; each has benefits Michael J. Moody, MBA, ARM November 


BENEFITS & FINANCIAL SERVICES 


Providing benefits strategies 


Michael J. Moody, MBA, ARM February 


Agency counsels clients on how to keep health care costs in check 
Benefits Business—Steady as she goes 
Perfect balance 
Benefits-focused non-brokerage services are impetus for new business 
Benefits Business—Benefits education takes on added importance 
Benefits know-how 
Agency's evolving benefits practice helps clients focus on 
wellness and health management 
Managing change in the health market 
Nebraska firm provides options to clients in a shifting legislative and regulatory climate 
Benefits Business—Retirement planning—what now? 
Double-digit growth in a down economy 
Integrative” business model boosts benefits revenues to 45% of agency total 
Benefits Business—Health care reform is coming 
Benefits/financial products fit risk management strategy 
Clients respond well to new approaches to controlling financial health & physical health 
Benefits Business—Long term care insurance deserves second look 
Benefits division provides counsel for small employers 
Agency offers cost control options for businesses with 2-50 employees 
Benefits Business—Health management poster child speaks out 
Meeting clients’ health care challenges 
Employee benefits account for 35% of this Southern California agency's revenues 


88 


Len Strazewski 
Len Strazewski 


Len Strazewski 


Len Strazewski 


Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 


January 
January 


February 
February 
March 


April 
April 


May 
May 


June 
June 


July 
July 


August 


ROUGH NOTES 


44 


56 
62 


58 
64 


50 
56 


46 
50 


44 





ANNUAL INDEX OF ARTICLES 2009 


Rough Notes 
on aa 


Me ee 


$12 MILLION FIRM 


e OF EMPLOYEES INE & RISK 


u 
MENT NEEDS 


ARTIC te) 
ALTERNATIVE MARKETS 


Captive Insurance Companies Association (CICA) Special Section 
RRG defeated by state economic power 

Despite victories in court, AD-RRG was defeated by California's deeper pockets Michael J. Moody, MBA, ARM February 
Single parent captives: Still viable? 

Soft market brings on strategic reviews Michael J. Moody, MBA, ARM February 
SIGs in peril? 

New York's actions to rescue failing self-insurance groups could imperil healthy ones Michael J. Moody, MBA, ARM April 
Vermont Captive Insurance Association (VCIA) Special Section Michael J. Moody, MBA, ARM July 
Agency partners: CRI 

Captive Resources helps middle market agents access the alternative market Michael J. Moody, MBA, ARM August 
South Carolina gears up 

State moves into premier position Michael J. Moody, MBA, ARM August 
Subrogation for captives 

An untapped revenue source Michael J. Moody, MBA, ARM September 
Alternative market update 

ART markets have suffered from financial crisis, but growth will return Michael J. Moody, MBA, ARM September 
RRG growth continues in soft market 

A good alternative for smaller niches Michael J. Moody, MBA, ARM October 
Weather risk management 

The market is capitalized for the big one; but then what? Michael J. Moody, MBA, ARM November 
Choosing a domicile 

Onshore or offshore jurisdictions; each has benefits Michael J. Moody, MBA, ARM November 


BENEFITS & FINANCIAL SERVICES 


Providing benefits strategies 


Michael J. Moody, MBA, ARM February 


Agency counsels clients on how to keep health care costs in check 
Benefits Business—Steady as she goes 
Perfect balance 
Benefits-focused non-brokerage services are impetus for new business 
Benefits Business—Benefits education takes on added importance 
Benefits know-how 
Agency's evolving benefits practice helps clients focus on 
wellness and health management 
Managing change in the health market 
Nebraska firm provides options to clients in a shifting legislative and regulatory climate 
Benefits Business—Retirement planning—what now? 
Double-digit growth in a down economy 
Integrative” business model boosts benefits revenues to 45% of agency total 
Benefits Business—Health care reform is coming 
Benefits/financial products fit risk management strategy 
Clients respond well to new approaches to controlling financial health & physical health 
Benefits Business—Long term care insurance deserves second look 
Benefits division provides counsel for small employers 
Agency offers cost control options for businesses with 2-50 employees 
Benefits Business—Health management poster child speaks out 
Meeting clients’ health care challenges 
Employee benefits account for 35% of this Southern California agency's revenues 


88 


Len Strazewski 
Len Strazewski 


Len Strazewski 


Len Strazewski 


Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Len Strazewski 


January 
January 


February 
February 
March 


April 
April 


May 
May 


June 
June 


July 
July 


August 


ROUGH NOTES 


44 


56 
62 


58 
64 


50 
56 


46 
50 


44 





ARTICLE TITLE 


Benefits Business—Ripe for the picking 
Benefits Company: Worksite marketing 

Aflac’s worksite marketing strategy helps independent agents penetrate the market 
Benefits Company: Get on board with voluntary benefits 

Colonial Life helps P-C agents boost profits by offering employee-paid coverages 
Expertise for a changing world 

Seitlin Benefits monitors health care trends to help clients make wise choices 
Benefits Business—Changes in the air 
Benefits Company: Big benefits for smaller employers 

Assurant helps P-C agents market voluntary and non-medical benefits 
Small department provides sophisticated services 

D.C.-area firm says offering benefits is critical, especially to smaller clients 
Benefits Business—Voluntary health benefits—a bright future 
The important place of benefits in a small market 

Strong revenues, tighter client ties and a base for future growth 
Benefits Business—HR opportunities 
Benefits Company: Benefits made simple 

MetLife partners with independent agents to deliver benefits solutions to P-C clients 
The bigger picture 

Employee benefits is part of Cobbs, Allen & Hall's focus on total risk management 
Benefits Business—Cornering the group health plan market 


Agency partners: Wellness done right 
HealthCheck360° focuses on performance and accountability 


COMMERCIAL LINES 


Risk Management—Pollution exclusion minefield 
PF&M at a Glance—AAIS Agricultural Output Program 
Risk Management—Construction contractor business 
Workers comp 
The market should start to benefit as stimulus takes hold 
Risk Management—Now you see it; now you don't 
PF&M at a Glance—A loss of time 
Risk Management—Multi-million-dollar verdicts 
Risk Management—Hands in the cookie jar 
PF&M at a Glance—Mandatory water exclusion endorsement 
Self-insuring workers compensation—A case study of a county transportation unit 
Risk Management—Courts still interpreting the Business Auto Policy 
Risk Management—EPL claims reporting requirements 
Risk Management—The lure of wiring, pipes & coils 
AAIS Perspective—The AAIS Agricultural General Liability Program 
Risk Management—Certificates: a new wave of problems 
Risk Management—Losses from interruptions in utility services 
Risk Management—Insurers should not try to be lawyers 
Risk Managers’ Forum—Tracking cost of risk 


One-upping the economy 
CNA steps in to help small businesses survive 


CRITICAL ISSUE REPORT 


State guaranty funds...what will their future role be? 

The current financial crisis and the specter of federal regulation spawn questions 
Guaranty fund raided for non-insurance use 

Industry condemns “back-door tax” as New York legislators 

pursue deep pockets of insurers 
Insurer panel lauds industry's stability 

Challenges include Main Street business worries, reduced access to capital 
Growth and stability 

IIABA study finds that industry is faring well despite economic challenges 
It's the economy! 

Increase in litigation that follows a bad economy generally leads to a tightening market 
Federal regulation—Good or bad; wanted or unwanted? 

Recent large losses have opened the door to federal reinsurance 

programs; will regulation follow? 
AARP opens its doors to agents 

Members prefer the advice and counsel of a local agent 


DECEMBER 2009 


AUTHOR 


Len Strazewski 
Thomas A. McCoy, CLU 
Elisabeth Boone, CPCU 


Len Strazewski 
Len Strazewski 


Elisabeth Boone, CPCU 


Len Strazewski 
Len Strazewski 


Len Strazewski 
Len Strazewski 


Elisabeth Boone, CPCU 


Len Strazewski 
Len Strazewski 


Michael J. Moody, MBA, ARM 


Donald S. Malecki, CPCU 


Donald S. Malecki, CPCU 


Eric Hall 
Donald S. Malecki, CPCU 


Donald S. Malecki, CPCU 
Donald S. Malecki, CPCU 


Michael J. Moody, MBA, ARM 
Donald S. Malecki, CPCU 
Donald S. Malecki, CPCU 
Donald S. Malecki, CPCU 

Joseph S. Harrington, CPCU 
Donald S. Malecki, CPCU 
Donald S. Malecki, CPCU 
Donald S. Malecki, CPCU 

Michael Hay, CRM, CGFM, CPPM 


Phil Zinkewicz 


Phil Zinkewicz 


Phil Zinkewicz 
Phil Zinkewicz 
Phil Zinkewicz 


Phil Zinkewicz 


Phil Zinkewicz 


Phil Zinkewicz 


MONTH 


August 
August 
September 


September 
September 


October 


October 
October 


November 
November 


December 


December 
December 


December 


January 
February 
February 


February 
March 
March 

April 
May 
May 
May 
June 
July 
August 
October 
October 
November 
December 
December 


December 


February 


March 
April 
May 


June 


August 


September 


PAGE 


50 


82 





| tadesswcdl 


10519 MLLION 
a Se 


A GENERALIST, WiGHE 
WRITER WITH A 
125- TEAR HISTORY 


50 8 SELF-@OSURED WORKERS COMP SUCCESS S1ur 


ARTICLE TITLE 


Major changes—sliow to come 
Predictions indicate that soft market will continue to reign 


Webinar addresses pandemic fallout 
Panelists counter misinformation and media hype 


GENERAL ARTICLES 


What does 2009 hold for the insurance industry? 
Contingent commissions victory and continuing Fed regulation of insurance 
industry shape the markets 
20th Annual Rough Notes Marketing Agency of the Year candidates 
“Team spirit” proves its mettle 
Foresight, disaster planning and teamwork help lowa agency face historic flooding 
Public Policy Analysis & Opinion—imprudence and roosting vultures 
Young agents excel 
North Carolina wins Big “I” top honor for third consecutive year 
Re-energizing the CE experience 
The PIA of Georgia teams up with The National Alliance 
to make continuing education work 


Congratulations to Parker, Smith & Feek 
2008 Marketing Agency of the Year 


Young Agents—The road less traveled 
Todd Jackson starts agency from scratch 


Public Policy Analysis & Opinion—The fox in the henhouse 
Young Agent Forum—Make your mark in Washington 


New CPCU Society president looks to the future 
Kelly takes command 


Money laundering prevention moves into the insurance industry 
“Financial institutions” takes on a larger meaning 


To The Point—The end of insurance? 

/.1.1. warns industry to beware of “mega-trends” 
Public Policy Analysis & Opinion—Potomac fever 
Meeting climate change head on 

Reinsurance Association of America releases “climate change policy 
Public Policy Analysis & Opinion—Farewell, Jim Long 
Taking the helm in a perfect storm 

Industry veteran Tom Motamed brings experience and vision to CNA 
Taking the slow boat to a hard market 

Advisen study cautions that once here, the hard market 

may be more prolonged than usual 
RIMS: 2009 conference preview 

Disney World area is the site for an excursion into practicality 
Slip-sliding away 

S&P takes a luok at the insurance industry's financial status 
Fortifying urban agencies 

The Insurance Cooperative connects inner city agencies to strengthen market access 
Parker, Smith & Feek is Agency of the Year 

Daring to be different helps this winner build loyalty, retention, and profit 


10th annual Rough Notes Company Community Service Award 

California producer's efforts honor her mother 
Young Agents—Growing a business 

Oklahoma native applies principles learned on the farm to successful insurance career 
Public Policy Analysis & Opinion—AlG—not an insurance company? 


90 


we 


mats 
ae ee 
ow is al 


4 
AgISK MANAGEMENT 
APPROACH 0 at 
PRODUCT LINES 


HS MOON MARNE | COMMMRET I He 


AUTHOR 


Phil Zinkewicz 


Phil Zinkewicz 


Phil Zinkewicz 


Bob Bloss 
Kevin P. Hennosy 


Thomas A. McCoy, CLU 


Elaine Tolen 
Kevin P. Hennosy 
Meghan McGarry, ACSR 


Bruce D. Hicks, CPCU, CLU 
Phil Zinkewicz 


Michael J. Moody, MBA, ARM 
Kevin P. Hennosy 


Phil Zinkewicz 
Kevin P. Hennosy 


Elisabeth Boone, CPCU 


Phil Zinkewicz 
Michael J. Moody, MBA, ARM 
Phil Zinkewicz 
Phil Zinkewicz 
Elisabeth Boone, CPCU 
Bob Bloss 


Elaine Tolen 
Kevin P. Hennosy 


INTERNE | MAR 
1S AGENCY, 
GROWTH ENG 


MONTH PAGE 


November 


December 


January 
January 


January 
January 


January 


January 
February 


February 
February 
February 


February 
March 


March 
March 


March 
April 


April 


April 
April 
April 
May 
May 
May 


May 
May 110 


ROUGH NOTES 





ARTICLE TITLE 


Insurers’ appetite for acquiring MGAs 
Some strong P-C insurers will be in an acquisition mode 
Is agency E&O heading toward a hard market? 
Various factors point to a move from a soft to a hard market 
RIMS eyes the future through an ERM lens 
Webinars will supplement convention offerings 
Public Policy Analysis & Opinion—-Regulate me, please! (sort of) 


PIA young professional award goes to Scott Harwood 
Innovation is the watchword for this Virginia agent 


Young Agent Forum—Developing tomorrow's leaders 
Public Policy Analysis & Opinion—The case for state regulation 
Building bridges, transforming lives 

Bridges to Community honors Roger Sitkins for his work in Nicaragua 
Storm clouds gathering 

New feature at Epcot shows what storms can do 


Financing catastrophe risks amid economic woes 
1.1.1. and Swiss Re Webinar examines the perfect storm created by a 
record number of natural catastrophes and the current economic crisis 
Doing the right thing 
Travelers brings enthusiastic young people into the industry via InvVEST 
Public Policy Analysis & Opinion—The rise and fall of deregulation 
Not business as usual 
Economic turmoil dominates discussions at S&P conference 
Young Agents—A new business model for a new generation 
Careful planning and social networking have boosted Amy Bryan's five-year career 


The Rough Notes Company Community Service Award for independent agents 
Nominations are now open 


Public Policy Analysis & Opinion—How big is it? 
Predictive modeling—-a brave new world 
True impact is yet to be known 
Licyd’s stability a plus for agents in uncertain times 
In 2008 Lloyd's was able to absorb higher CAT losses & lower 
investment returns; boost written premiums by 10% 
Customer service excellence 
The National Alliance names Ronie Foronda CSR of the Year 
Public Policy Analysis & Opinion—Financial system modernization? 
Along history of support for education 
The Hartford provides support for both high school and college students 
Irma award winner lauded for lifetime achievement 
Kristin Smith honored for her contributions to producers and clients 


Public Policy Analysis & Opinion—Financial follies—the anger won't go away 


Doug is in and undaunted 
Holtz assumes leadership of the CPCU Society 


MANAGEMENT 


Winning Strategies—Moving the sales process up a notch 

Customer Service Focus—Beyond customer service 

People Management—Four advantages to a tough economy 

Lessons in Leadership—The case of the screaming boss 

People Management—Creative ways to reward employees 

Winning Strategies—It's tough decision time—are you prepared? 

Beyond Insurance—Value proposition... Your meal ticket to an amazing career 
Winning Strategies—Quick-hit strategies for a tough economy 

Management by Coaching—Five coaching tools guaranteed to boost performance 
Customer Service Focus—Ethics, information and privacy 

Producer Self-Management—Running the first meeting 

Building Equity Value—Agency consolidation: A different look 

Beyond Insurance—Creativity and innovation 

Strengthening the Front Line—R-E-S-P-E-C-T: This is what it means to me 
Customer Service Focus—Be ready in “crunch time 

Agency Financial Management--Implementing non-compete clauses 
Customer Service Focus—Control your time—don't let it contro! you! 


Winning Strategies—Why “Johnny” can't sell 


DECEMBER 2009 


AUTHOR 


Charles Norton-Smith 
Phil Zinkewicz 


Michael J. Moody, MBA, ARM 
Kevin P. Hennosy 


Elaine Tolen 
Jeff Karll, CLCS 
Kevin P. Hennosy 


Elisabeth Boone, CPCU 


Michael J. Moody, MBA, ARM 


Phil Zinkewicz 


Dennis H. Pillsbury 
Kevin P. Hennosy 


Phil Zinkewicz 
Elaine Tolen 


Robert N. Kretzmer, CIC 
Kevin P. Hennosy 


Tom Wetzel 


Phil Zinkewicz 


Elaine Tolen 
Kevin P. Hennosy 


Dennis H. Pillsbury 


Alice Ashby Roettger 
Kevin P. Hennosy 


Bruce D. Hicks, CPCU, CLU 


Larry Linne 
W.L. Richard, CIC, ARM, AAI 
Sean Neumayer 
Robert L. Bailey 
Sean Neumayer 
Roger Sitkins 
Scott Addis, CPCU 
Larry Linne 
Kimberly Paterson, CEC 
Cleva Moore, CIC, CRM, CPCU, AIS, AU, APA 
John Edward Love, CPCU 
John M. Wepler and Patrick T. Linnert 
Scott Addis, CPCU 
Emily Huling, CIC, CMC 
Jill Haynes Gidge, CPCU, CIC, CISR 
Christel L. Sarchet, CPA 


Ruth E. Phillips, CISR, AAI, AIS, 
CPSR, CPIW, DAE 


Roger Sitkins 


MONTH 


June 
June 


June 
June 


June 
July 
July 


August 


August 


August 


September 
September 


October 
October 


October 
October 


October 


October 


November 
November 


November 


December 
December 


December 


January 
January 
January 
January 
February 
February 
February 
March 
March 
March 
March 
April 
April 
April 
April 
May 


May 
May 


PAGE 


42 





ARTICLE TIT 


People Management—Doing more with less 
Beyond Insurance—Finding the right mentor for you 
People Management—Know yourself 
Winning Strategies—Obtaining and retaining the best talent 
Beyond Insurance—Brand identity 
Building Equity Value—Managing the agency's sales pipeline 
Producer Self-Management—Sailing the treacherous seas of follow-up 
Lessons in Leadership—Laughter: A vital ingredient of leadership 
Winning Strategies—Leaders lead 
Customer Service Focus—Speak, listen, and connect 
Risk Managers’ Forum—Practical employee relations 
Management by Coaching—Which hidden strengths aren't you leveraging? 
Beyond insurance—The best type of agency growth 
Agency Financial Management—Enhancing agency value 
Customer Service Focus—Recruiting customer service professionals 
Winning Strategies—No longer paid for insurance placement...now what? 
Beyond Insurance—The world of the CFO 
Building Equity Value—"! don't want to sell insurance 
Winning Strategies—Becoming the competition that is feared 
Producer Self-Management—First, last, and along the way 
Energizing the sales force 
Growth Dynamics helps Rockwood Programs build a skilled, successful production team 
Customer Service Focus—Can you hear me now? Good! 
Agency Financial Management—Navigating the winds of change 


Succession planning—The time to start is now 

People Management—Training options on a tight budget 
Winning Strategies—The power of great business acumen 
Management by Coaching—Help or hinder? 

Beyond Insurance—The great escape 


Agency partners: Agent of change 
DBH works with agencies to realize their strategic vision 
Hitting the reset button 
Starting from scratch, the owners of Vantreo Insurance 
build a dynamic new business model 


Customer Service Focus—Change your outlook and change your luck 
Winning Strategies—Basic strategies for retention and referrals 
Building Equity Value—Agency acquisition: The sales process approach 
Winning Strategies—Finding your “why 


MARKETING 
Enterprise Risk Management—ERM: The big picture 
Risk Managers’ Forum—Differentiate your agency with risk management services 
Enterprise Risk Management—A growing body of evidence 
A model program 
It takes an insurance village to raise an insurance child 
Finding & filling a niche 
Program start-up checklist: future growth prospects, competition, carrier choice 
Enterprise Risk Management—Lessons from the financial meltdown 


92 


AUTHOR 


Sean Neumayer 
Scott Addis, CPCU 
Sean Neumayer 
Larry Linne 
Scott Addis, CPCU 
Jeff Jenkins, CPCU 
John Edward Love, CPCU 
Robert L. Bailey 
Roger Sitkins 
Linda M. Faulkner, CIC 
Michael J. Mirarchi, JD 
Kimberly Paterson, CEC 
Scott Addis, CPCU 
Robin C. Frost, ACA 
Jim Cuprisin, CIC, CRM, ARP 
Larry Linne 
Scott Addis, CPCU 
Art Betancourt 
Roger Sitkins 
John Edward Love, CPCU 


Elisabeth Boone, CPCU 
Donna Glover, CIC, CISR 


Christel L. Sarchet, CPA, and 
Robin C. Frost, ACA 


Thomas J. Sukay and Patrick Sitkins 
Sean Neumayer 
Larry Linne 
Kimberly Paterson, CEC 
Scott Addis, CPCU 


Michael J. Moody, MBA, ARM 


Elisabeth Boone, CPCU 
Lynn DellaCroce, CIC, CISR, CPIW 
Roger Sitkins 
Wayne Walkotten 
Larry Linne 


Michael J. Moody, MBA. ARM 
David McKinney, CIC, CRM, CSP, ALCM 
Michael J. Moody, MBA, ARM 


Dennis H. Pillsbury 


Phil Zinkewicz 
Michael J. Moody, MBA, ARM 


@LESOP OWNED Fim, 
WOH 195 EMPLOYERS 
AWO 10 BRANCHES 

| 


men 3 mn DELIVERS WEL. ME 


MONTH 


7. 


PAGE 


May 
May 
June 
June 
June 
June 
June 
June 
July 
July 
July 
July 
July 
July 
August 
August 
August 
August 
September 
September 


September 
September 


September 

September 

September 
October 
October 
October 


October 


October 
October 
November 
November 
December 


January 
February 
February 


February 110 


March 30 
March 70 


ROUGH NOTES 





ARTICLE TITLE 

Health care from A to Z 

From acupuncturists to visiting nurse associations, AMWINS Healthcare has it covered 
Professional liability enhancements 

Travelers adds coverages that reflect current trends 
Agency forms workers comp carrier 

Synergy Comp, Pennsylvania-based WC insurer, focuses on loss prevention 
Enterprise Risk Management—ERM: Paint by numbers 
Driving the paratransit market 

Leading social services MGA Irwin Siegel launches transport program on A paper 
What factors drive carrier selection? 

Celent survey examines criteria agents use to place business 
There's strength in numbers 

Franchisor provides greater opportunities to agencies 
Enterprise Risk Management—ERM: Way beyond compliance 
Global risks, local challenges 

Multinationals turn to XL Insurance for help with insurance and compliance 
Making the coverage fit the crime 

From armored cars to ATMs, from gaming to government, Great American's 

Fidelity & Crime Division tailors smart solutions 
Enterprise Risk Management—ERM: Change is in the wind 
Liberty Mutual: Marketing to the middle 

Liberty Mutual Middle Market commits to independent agents; sells its direct business 
Enterprise Risk Management—ERM: Clash of cultures 
From Mickey Mouse to medi-spas 

Boomers’ quest for the fountain of youth drives demand for coverage 
TMPAA Sponsored Special Section 
Home sweet green home 

Fireman's Fund offers green upgrade to homeowners policy 
PF&M at a Glance—Business building letters 
Plan ahead 

Now is the ideal time to fortify your relationships with MGAs and wholesalers 
Enterprise Risk Management—Executive compensation in the crosshairs 
Enterprise Risk Management—Progress report 
The apartment market 

Despite real estate market woes, apartment/condo specialists see opportunities 
Saying “yes” to small commercial 

Travelers Select Accounts delivers on its promise to make agents’ paths easy 
Enterprise Risk Management—Back to fundamentals 
Hanover’s push in personal lines 

Assisted living: part of a suite of new products & enhancements 


MARKETING AGENCY OF THE MONTH 


Unique ownership plan fuels teamwork 

Growth and independence are assured as new people enter the ownership ranks 
Retaining clients in tough times 

Florida agency focuses on protecting insureds’ balance sheets 
Kickin’ it old school 

roducers manage, and managers produce at this Tennessee agency 

Find the pain and fix it 

125 years of putting customer service first 


A new generation builds on firm's legacy 

Revenues more than triple in a decade at this Tulsa agency 
Staying ahead of the curve 

Atlanta agency provides clients and employees the resources to be successful 
New-fangled ways to reach old-fashioned goals 

Connecticut agent overcomes discomfort with technology 

and pushes the marketing envelope 


Learning from the best 
The MJ sales process uses the best practices of the agency's top performers 
Easier to market than to sell 
It all starts with the employees at this New Hampshire agency 
An organic growth culture 
New business emphasis results in best year ever in this soft market 
Good corporate citizens 
Rose & Kiernan’s reputation sets the stage for success 


DECEMBER 2009 


AUTHOR 
Elisabeth Boone, CPCU 
Dennis H. Pillsbury 


Michael J. Moody, MBA, ARM 
Michael J. Moody, MBA, ARM 


Elisabeth Boone, CPCU 
Phil Zinkewicz 


Phil Zinkewicz 
Michael J. Moody, MBA, ARM 


Elisabeth Boone, CPCU 
Elisabeth Boone, CPCU 
Michael J. Moody, MBA, ARM 


Michael J. Moody, MBA, ARM 
Michael J. Moody, MBA, ARM 


Phil Zinkewicz 


Elisabeth Boone, CPCU 


Phil Zinkewicz 
Michael J. Moody, MBA, ARM 
Michael J. Moody, MBA, ARM 


Phil Zinkewicz 


Elisabeth Boone, CPCU 
Michael J. Moody, MBA, ARM 


Phil Zinkewicz 


Dennis H. Pillsbury 
Dennis H. Pillsbury 
Dennis H. Pillsbury 
Dennis H. Pillsbury 
Dennis H. Pillsbury 


Dennis H. Pillsbury 


Dennis H. Pillsbury 
Dennis H. Pillsbury 
Dennis H. Pillsbury 
Dennis H. Pillsbury 


Dennis H. Pillsbury 


July 
July 


July 
August 


August 
September 


September 
October 


October 
October 
November 


November 


November 
December 


December 


February 
March 
April 
May 
June 


July 


August 
September 
October 
November 


December 





ARTICLE TITLE AUTHOR MONTH PAGE 


ORGANIZATIONAL PROFILES 


Brand-new brand 

Foremost Insurance becomes Farmers’ independent agency face 
Building an E&O powerhouse 

Mowern Insurance partners with Rockwood Programs to expand its reach 
Grange Insurance adds new logo & Web services 

New brand reflects company’s heritage as well as its future 


PERSONAL LINES 


ACE-ing” the affluent market 
ACE Private Risk Services delivers its ACE Platinum Portfolio to high net worth clients 
Homeowners line faces challenging times 
Economy, catastrophe potential portend negative outlook 
When wildfires threaten 
Chubb's free service aims to protect homes 
PF&M at a Glance—AAIS Homeowners Policy 


REBUILDING COST CHART 
Spring 

as 

Fall 


Winter 


SPECIALTY LINES 


In it for the long haul 
In a tough trucking market, Canal Insurance steers a steady course 
Energized producers 
Commodit pricing drives oil & gas market 
Commercial auto premiums total $28.6 billion 
Truckers point the way 
A look at the road ahead 


Oil & gas market turns harder after taking a 1-2 punch 
08 windstorms and financial storm batter the Gulf Coast energy insurance market 
Construction sector expected to rebound as stimulus package hits 


Construction market challenges 

Insurers face the double whammy of a soft market and investment losses 
D&O market in flux 

Mortgage meltdown, corporate settlements threaten D&O availability and affordability 
Timing is everything 

RLI enters design professionals liability market at an opportune moment 
Recreation on land and sea 

Economic pressures inhibit growth, but specialists still see opportunities 
Everything marine 

Britt/Paulk brings new technology to the oldest type of insurance coverage 
MGAs forge strong ties with reinsurers 

Niche market business is attractive to reinsurers 
AAMGA Special Section 
Prizes, promotions and contests 

Agents can be big winners boosting clients’ business in a slow economy 
When the show can't go on 

If a rock concert is scrubbed or village fireworks are rained out 

event cancellation insurance comes to the rescue 
It's a wrap! 

Heffernan's dedicated wrap-up units support agents with contractor clients 
Serving public entities large and small 

Glatfelter acquisition broadens range of public entity services 
Helping agents and brokers find profits in nonprofits 

In a down economy, social services is a good market 
Building a niche in social services 

Michigan agency supports the missions of its nonprofit clients 
Social services provides nearly $2.4 billion in premium 
PF&M at a Glance—Media liability insurance 
Specialty superstore 

U.S. Risk brings skill and savvy to challenging niche markets 
Serving the hospitality market 

Restaurants, bars and hotels present opportunities, even in weak economy 
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ARTICLE TITLE 

Hotels and other lodging places 

The market provides more than $3 billion in premium 
PF&M at a Glance—Wedding insurance 
The EPLI market 

Employment practices liability presents growth opportunities for agents 
Many small and mid-sized businesses lack EPL| coverage 
E&S aviation business flying high 

Evolution Insurance Brokers offers customized insurance 

for small aircraft & exotic aviation risks 
The truck stops here 

Transportation risks get coverage “tune-ups” and more at Creative Underwriters 
Workers comp—Another good year? 

NCCI is cautiously optimistic about continued good results 
“Pay for play” is a competitive market 

Finding local opportunities and dealing with underwriting concerns 
As the market turns 

Property/casualty industry keeps a close watch on D&O for financial firms 
Economic downtown=job losses=EPL claims 

Companies must work to avoid EPL claims 
The professional E&O market (excluding medical) 

This market offers nearly $12 billion in premium 
Professional Liability Underwriting Society (PLUS) International Conference Special Section 
The professional liability market 

Wholesalers and carriers see challenges and opportunities 
Advising the advisors 

Markel Cambridge Alliance focuses solely on E&O for financial planners 
Protecting security firms 

In spite of recession, market fares well 
What's ahead for specialty lines? 

Outlook remains upbeat despite difficult economic conditions 


TECHNOLOGY 


The sound of opportunity 
Handling online leads requires a different approach 


Technology eco-consciousness 
Agencies are finding creative ways of reducing their impact on the environment 
Do more with digitally recorded calls 
Smart, cost-effective software automatically records all 
phone calls and stores them as MP3 files 
The virtues of virtualization 
Saving money, energy and the environment 
Dealing with data leakage 
Take steps to safeguard digital assets 
Taking care of business 
Don't underestimate the importance of a well-thought-out disaster plan 
Technology vanguard 
Puerto Rican agency works to bring real time efficiencies 
to the island’s insurance community 
Connecting the dots 
Vertafore reorganization promises improved integration 
of products, development and support 
Unfair advantage 
Astonish Results helps agencies attract new customers on the Internet & 
solidify relationships with existing customers 
Saying the right things right 
The Telephone Doctor offers customer service 
training and communication skills programs 
Real time quoting is “EZ” 
EZLynx provides real time premium comparisons to agents and their customers 
Foiling the hacker—ACT hosts Webinar on e-mail security 
New technology pitfalls 
Blogs, Twitter, Facebook can spawn abuses that result in legal action 
A unique value proposition 
Virtual MGA helps MGAs distribute their programs electronically 
Changing the dialogue with commercial insureds 
The Risk Management Center helps agencies improve clients 
risk profiles, solidify customer loyalty 
In pursuit of easy 
AppRiver provides Web-based access to an array of e-mail security solutions 
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